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INVESTMENT HIGHLIGHTS

$1,110,000
6.02%
$66,826

INVESTMENT SUMMARY

Lease Type

Landlord Responsibility
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TENANT SUMMARY

$2.4B

1,707

20,000+

PUBLIC

FRANKLIN, TN

1960

a long-standing brand in
the quick-service burger and breakfast
space, operates under the umbrella of CKE
Restaurants Holdings. CKE manages the
Hardee’s and Carl’s Jr. brands, supporting
them with brand strategy, supply chain,
marketing, and franchising infrastructure. In
2024, Hardee'’s achieved approximately $2.4
billion in systemwide U.S. sales and operated
or franchised approximately 1,707 locations
(with ~1,512 franchised) with average
unit volumes (AUV) near $1.16 million.
Its business mix is heavily franchised,
leveraging the scalability of the model while
retaining brand consistency across markets.
The brand continues to refine operations
through menu innovation, automation, and
brand differentiation initiatives. In recent
years, Hardee’s and Carl’s Jr. have been
repositioned as distinct brands under
CKE, each with dedicated leadership and
marketing strategies. Given its strong
brand recognition, national scale, and
franchising infrastructure, Hardee's offers
reliable credit strength relative to many
fast-food lessees. The absolute net lease
structure further insulates the landlord
from common restaurant capital and
maintenance risks.




LEASE SUMMARY

Tenant: Hardee's
Guaranty: Corporate
Type of Ownership: Fee Simple
Lease Type: Absolute Net

Landlord Responsibilities: None

Rent Commencement: 1-Oct-08
Lease Expiration: 16-Dec-32
Term Remaining: 7.2 Years

7.5% in 2026, 2032,

Increases: . ;
and in Options

B oo L e ey optons 2, 5ea

Current - Dec. 16, 2026 ‘ $62,164 ‘ $5,180

Dec. 17, 2026 - Dec. 16, 2032 $66,826 $5,569
Dec. 17,2032 - Dec. 16, 2037 (Option 1) $71,838 $5,986

Dec. 17,2037 - Dec. 16, 2042 (Option 2) $77,226

Seller to Credit Buyer Difference in Rent at Close of Escrow
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$3.2B

GPD (MSA)

91,666

POPULATION
OF MSA

12,400

POPULATION
(CITY OF
SYLACAUGA)

US-280

CORRIDOR
CONNECTING
TO 1-65 AND 1-20

1,000+

EMPLOYEES NEMAK
(SYLACAUGA PLANT)

SYLACAUGA, AL

Sylacauga, Alabama stands out as a city of industrial heritage and
steady economic growth, known for its deep roots in manufacturing
and materials production. Often called the “Marble City” for its world-
renowned white marble quarries, Sylacauga has evolved into a modern
hub for advanced manufacturing, coatings, automotive components,
and specialty materials. Major employers such as Nemak, Imerys,
Harrell's Coatings Solutions, and Fleetwood Metal Industries drive

the region’s economy, supported by a skilled workforce and a strong
tradition of craftsmanship.

Beyond its industrial base, Sylacauga benefits from its strategic
location between (MSA population = 1.1 million) and Montgomery
(MSA population = 380,000), offering direct access to key
transportation routes and regional markets across the Southeast.
The city’'s economy continues to diversify with growth in healthcare,
logistics, and small business development, providing a stable
environment for investment and expansion.

Sylacauga'’s real estate landscape combines opportunity and
affordability — from manufacturing sites and commercial properties
to welcoming residential neighborhoods. The community offers a high
quality of life with local schools, parks, and cultural attractions, all set
against the scenic backdrop of central Alabama.

With its blend of industrial strength, regional connectivity, and
community spirit, Sylacauga represents a resilient and forward-looking
market — one where business growth aligns naturally with livability and
long-term economic stability.
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CONFIDENTIALITY AGREEMENT

The information contained in the following offering memorandum is proprietary and
strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap and it should not be made available to any other person or entity
without the written consent of Marcus & Millichap. By taking possession of and
reviewing the information contained herein the recipient agrees to hold and treat all
such information in the strictest confidence. The recipient further agrees that recipient
will not photocopy or duplicate any part of the offering memorandum. If you have no
interest in the representative at this time, please return this offering memorandum to
Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial
and physical information to prospective purchasers, and to establish only a preliminary
level of interest in the representative . The information contained herein is not a
substitute for a thorough due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation with respect to the income
or expenses for the representative , the future projected financial performance of the
property, the size and square footage of the property and improvements, the presence
or absence of contaminating substances, PCBs or asbestos, the compliance with local,
state and federal regulations, the physical condition of the improvements thereon, or
the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the representative . The information contained
in this offering memorandum has been obtained from sources we believe to be
reliable; however, Marcus & Millichap has not verified, and will not verify, any of the
information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding
the accuracy or completeness of the information provided. All potential buyers must take
appropriate measures to verify all of the information set forth herein. Prospective buyers
shall be responsible for their costs and expenses of investigating the representative .

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE
MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The
information contained in this marketing Brochure has been obtained from sources we believe to be reliable.
However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap
conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or
representation whatsoever about the accuracy or completeness of any information provided. As the Buyer of
anet leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for
your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies
any obligation to conduct a due diligence examination of this Property for Buyer. Any projections, opinions,
assumptions or estimates used in this Marketing Brochure are for example only and do not represent the
current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer's tax, financial, legal,
and construction advisors should conduct a careful, independent investigation of any net leased property to
determine to your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial
advisors must request and carefully review all legal and financial documents related to the property and
tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not
a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed
facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record
of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of
the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other
conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her
own investigation of all matters affecting the intrinsic value of the property and the value of any long-term
lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon
the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer's legal ability to make alternate use of the property. By
accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services
and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or
purchase of this net leased property.
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THE DELTONDO GROUP

19800 MacArthur Boulevard, Suite 150
Irvine, California 92612

Lead Listing Broker:

PETER DELTONDO

Senior Managing Director

P. (949) 698-2609

E. pdeltondo@marcusmillichap.com
License CA 01797033

ANDRE THOMPSON

Director, Investments

P. (949) 419-3217

E. athompson2@marcusmillichap.com
License CA 02086459

CHRIS ORENIC

Associate

P. (949) 419-3214

E. corenic@marcusmillichap.com

JACK GOEDKEN
Associate

P. (949) 419-3291
jgoedken@marcusmillichap.com

AMANDA BAZULTO
Executive Assistant

P. 949-419-3225

E. abazulto@marcusmillichap.com

RYAN GOTTLIEB

Associate

P. (949) 633-1106

E. rgottlieb@marcusmillichap.com

BROKER OF RECORD
EDDIE GREENHALGH

P: (205) 510-9200

Lic #: 000088298-0






