NEW 15-YEAR ABSOLUTE NET LEASE WITH 10 % INCREASES EVERY 5 YEARS
ACROSS THE STREET FROM ALBERTSONS GROCER ANCHORED CENTER WITH 525K ANNUAL VISITORS
AND RALPHS GROCER ANCHORED CENTER WITH 860K ANNUAL VISITORS
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42455 Washington St.,
Palm Desert, CA

$2,250,000
PRICE
8.80%

$198,000

NOI

INVESTMENT SUMMARY

Lease Type

Absolute Net
Landlord

Responsibilities
Year Built 2022

Building Area 4,500 SF

Land Area

INVESTMENT HIGHLIGHTS




SUBJECT PROPERTY

LEASE SUMMARY

Tenant: Denny's

Awashington, LLC

Guaranty: (16 Units)

Leasehold Interest
(Building Only)

Type of Ownership:

Lease Type: Absolute Net

March 1, 2031 - February 28, 2036 $217,800 $18,150
Landlord Responsibilities: None
March 1, 2036 - February 28, 2041 $239,580 $19,965

$263,538 521,962 Rent Commencement: COE

March 1, 2046 - February 28, 2051 (Option 2) $289,892 $24,158
February 28, 2041

March 1, 2051 - February 28, 2056 (Option 3) $318,881 $26,573 Lease Expiration: (Co-terminate with

leasehold lease)
March 1, 2056 - February 28, 2061 (Option 4) $350,769 $29,231

S 15 Years (Co-terminate
Term Remaining:

with Ground Lease)

Ground Lease Rent
(Tenant will be Responsible to Pay Ground Rent):

March 1, 2026 - February 28, 2031 $118,580.00 $9,881.67
March 1, 2031 - February 28, 2036 $130,438.00 $10,869.83
March 1, 2036 - February 28, 2041 $143,481.80 $11,956.82

Annual Monthly

March 1, 2041 - February 28, 2046 (Option 1) $157,829.98 $13,152.50
March 1, 2046 - February 28, 2051 (Option 2) $173,612.98 $14,467.75

March 1, 2051 - February 28, 2056 (Option 3) $190,974.28 $15,914.52

March 1, 2056 - February 28, 2061 (Option 4) $210,071.70 $17,505.98




TENANT SUMMARY

Denny’s Corporation, publicly traded on NASDAQ
under the ticker “DENN,” traces its roots to 1953
when Harold Butler and Richard Jezak opened
Danny’s Donuts in Lakewood, California. Today the
diner-style brand is headquartered in Spartanburg,
$452M South Carolina and, as of March 26 2025, operates
1,557 restaurants—82 company-owned and 1,475
franchised or licensed. For full-year 2024, Denny’s
generated $452.3 million in operating revenue,
1 557 down modestly from $463.9 million in 2023, while
) employing about 3,800 people across its corporate
and field operations.

Denny’s is executing a multi-year portfolio
3'800 optimization. The chain is targeting 25-40 new
openings across Denny’s and sister concept Keke's
Breakfast Café. Management is coupling these
moves with $250,000-per-unit remodel investments
PU B LIC that have lifted sales by more than 6 percent,
alongside a revamped loyalty-CRM program to
deepen guest engagement. In the Coachella
Valley, Palm Desert franchisee Awashington, LLC
1 953 strengthens credit quality by guaranteeing its lease
with a corporate portfolio of around 20 Denny’s units,
bringing seasoned local oversight to the broader
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MONTEREY MARKET PLACE
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MONTEREY MARKET PLACE

SCANDINAVIAN T - - =
BEST ® REGAL X iens — A 24 18-HOLE GOLF COURSES & COUNTRY CLUBS
BUY lHe_e -'@%%T ndys ) Golf Club Name Palm Desert Country Club

DESERT GATEWAY ; ' Chaparral Country Club Palm Desert Greens Country Club

- i, : ) /
- Walmagt b <> pETSMART O o Desert Falls Country Club Rancho Las Palmas Country Club
cvs A: Ashle v ‘Panera o & Desert Horizons Golf & Country Club San Gorgonio Golf Course
TnTER B OS HOMESTOREY BREAD® .

LS pharmacy Desert Springs Golf Club Santa Rosa Golf Course (Sun City) o ’) i i &
E— - : ; e —xy cia ; Shadow Ridge Golf Club o PALM DESERT
w ﬁ . — —] . A ’ = Indian Wells Golf Resort Stone Eagle Golf Club ’

3 3 Cgﬂj‘ De“nvs } ! [N 7 : Indian Ridge Country Club Suncrest Golf Course : i A LD R KA g
in tha hox =i | < i L

Marriott Shadow Ridge Golf Club

Classic Club Palm Desert Resort Country Club

Desert Willow Golf Resort (36 Hole)

The Lakes Country Club

Monterey Country Club

Toscana Country Club

: i - Mount‘.— : 1. -- { i e N Oasis Country Club Woodhaven Country Club . B
: San Jacinto . Palm Springs X

nternatlonal fAII’pOI't
B g b i: ur i : )

THE SPRINGS SHOPPING CENTER e .
. 7 B ’ : ill's S s
Walmart Smart&Final. SPROUTS e Country clu l.;‘-_ﬁk
= WELLS BankofAmerica o, e peieny Desert |s|and .
m LTA ;ssoréé FARGO %~ iz - Couﬁtry Club

Marshalls PﬁgoMART STAPLES E)urhngton > i The Sprlngs
i B & @Z% V'Pagﬁim Faesd | = S R S Nl
3 - v T g iz

Countlrly'

CVS //1 - verizon\f

pharmacy’ poLLAR TREE BIG JTIRES.

Iub i : . in the box

@TARGET Walmart > TJMNCDKX

Neighborhood Market

Bl surerstore Durlington Marshalls Total fWine

SMRITS: BEER & MORE

g BOB'S °° 't  BEST ﬁ/ R AL i 5 A " B R
g DISCOUNT ] ulfar 3 3 > : it 7 T - £ 3 i T
ainiine FACK BUY: Conter B A S Sl ! pa|m}€?‘i},t,y
it - R of |11 S NS A Club and Resort 4§

(‘éj $250M
0=~ Economic effect

........... S Vsl e\ Tl L SR Walmart |- SPROUTS €COSTECO Marshalls
@ TARGET KOHLS S””[R BROS. i PETSMART Smart&Final. BE2OEK% GOODWILL § OfficeMax

“@'}Z 2 / ? i petco L TJMOAX STAPLES TrRADER JoE'S 3 : BEST 7 FAMOUS @& & = =
Fo BUY. . sovian mmee footwear HYURNDAI w CHEVROLET

2 B N B\ Y 9




SUN CITY
PALM DESERT

5,000

PALM SPRINGS
UNIFIED
SCHOOL DISTRICT

INDIAN RIDGE CC

: 1t: ista Golf Club
1,068 g atiSun'City Palm Desert

AGUA CALIENTE
CASINOS

1,052 STAFF

aivid : : Bermuda'Dunes
AN T = 1A N aton : Country Club%
CRRPTIE = BT gy : ‘@.Cduntrytlub‘ e S ‘
'Rancho’Las’'Palmas ah e B T % ‘ : 4
Country Club ' S

| el #

— Indian Wells™
o Nen 48 i ub
untry’Club = &% AR )

o




M REGIONAL MAP

Tehachapi® .California City
<Boron
.Barstow

, .Rosamond
. Frazier Park

.Lancaster

DOWNTOWN LOS ANGELES 123 MILES

«Peach Springs
. Searchlight

Av\: Kwa Ame _
N National )

. eHumphrtys Peak
- Monument « Seligman

sBaker

: | “Willams Flagstaff A

: JLaughlin 'Kingman
N +Bullhead City

" { PRESCOTT
= Mojave National JFort Mohave MATIOMAL
Prazarve FOREST
Sedona,
tMNoedles .40,

COCONING
oJerome NATIONAL
\ FOREST

= *Verde Village

, 1 Prescott Valley
e“ n ' Prescott,
.Lake Havasu City )
& e, " L7

TONTO NATION
FOREST

sMar:

iy e ——— DOWNTOWN PHOENIX 252 MILES
rl:i. Camarillo Gl::rl;tar::ge. S AR
Calabasas = acadena [LLIC » Twentynine Palms
0 . o . Ontario * San Bernardino Quddum_.
- - 605, =Chiro 11,489 fi _
Los Angeles © _Riverside Wickenburg,
Inglawy - . *Desert Hot Spring Anthem
i Mareno Valley 1 4
Torrance * Anaheim g El Sobrapte * Cave Creek
- g San Jacinto Penk@ ‘Paln.,rings +Salome
LongBeach gantaAna® . & ] .
Huntington Beach” 7 Ruasizsits],
Mewport Beach® sFignchivalley o Glendale *
it 3 endale
Murrieta Tonopah e
v .
: Some Temecla 5 : e Phoenix
g L B
/ e Catalina .Fallbrook . & .Buckeye
Island i .
e g L5 o Chandler
S Borr Springs @
. Valley Center, =S0ITago.aprings Sl <
Oceanside * ks | GILA RIVER
e & £ A O Kota National INDIAN COMMUMNITY
! . L < Wildlife Ref: Fl -
Escondido B ion I W, : Wildlife Refuge “Maiicops orence
Encinitas * A4 Vg ™
-3 Gila Bend
San .Poway iy Casa Grande ,
Clamente
Island o
o c,,";fﬁ‘f;f o LEl Centro !
- (s ] i
San Diego i - Yuma
Chula Vista* amexicali F
e—gliuana =} & . San Luis Rio
: - i, Colorado
' . Cabeza Prieta _
— Mational
Rosbrito m —— Wildlife ;O‘?J‘g:" ©
.Guadalupe Victoria —— O
TOHONO O'ODHAM
- S o HATION RESERVATION
E‘f/ Organ Pipe
Cactus National &3
U " ent 1»
m . El Pinacate y . —~
DEMOGRAPHIC SUMMARY 1 MILE 3 MILE 5 MILE o e Hakiscs “;sonoyta S
. "
S POPULATION 12,78 64,834 174,059 . -
4a ¢ )
2 AVG. HOUSEHOLD INCOME  $91,208 $111,274 $103,812 34
» B4
Lt



250,000+

$700+ M

500 K+

12,000
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PALM DESERT

Palm Desert, located in the Coachella Valley region of
Riverside County, is a well-established community of
approximately 51,000 residents, with modest annual growth
(0.7% since 2022) . The city’s median age is 56.7, and its
demographic profile skews affluent and older—ideal for
dining at full-service casual restaurants.

As a key node in the regional tourism economy, Palm Desert
is home to over 30 golf courses, cultural venues like El
Paseo and the McCallum Theatre, and high-profile resorts,
attracting substantial seasonal and second-home visitor
traffic. Its proximity to Palm Springs and easy highway
access position it within a larger urbanized area of nearly
372,000 people .

The local economy is anchored by leading employers such
as JW Marriott Desert Springs (2,300+ jobs), Universal
Protection Service (1,500), and Costco (250), representing a
diverse base across hospitality, retail, and service sectors.
Educational assets like College of the Desert and CSU San
Bernardino’s Palm Desert campus reinforce community
stability and workforce development.

Growing demand from retirees, resort visitors, and residents
fuels ongoing commercial development along Washington
Street and freeway-access corridors. Household and
tourism earnings support strong daytime and evening dining
patterns. Key projects include investment in El Paseo’s retail
expansion, increased resort renovations, and Coachella
Valley infrastructure enhancements.
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CONFIDENTIALITY AGREEMENT

The information contained in the following offering memorandum is proprietary and
strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap and it should not be made available to any other person or entity
without the written consent of Marcus & Millichap. By taking possession of and
reviewing the information contained herein the recipient agrees to hold and treat all
such information in the strictest confidence. The recipient further agrees that recipient
will not photocopy or duplicate any part of the offering memorandum. If you have no
interest in the subject property at this time, please return this offering memorandum
to Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial
and physical information to prospective purchasers, and to establish only a preliminary
level of interest in the subject property. The information contained herein is not a
substitute for a thorough due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation with respect to the income
or expenses for the subject property, the future projected financial performance of the
property, the size and square footage of the property and improvements, the presence
or absence of contaminating substances, PCBs or asbestos, the compliance with local,
state and federal regulations, the physical condition of the improvements thereon, or
the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the subject property. The information contained
in this offering memorandum has been obtained from sources we believe to be
reliable; however, Marcus & Millichap has not verified, and will not verify, any of the
information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever
regarding the accuracy or completeness of the information provided. All potential
buyers must take appropriate measures to verify all of the information set forth herein.
Prospective buyers shall be responsible for their costs and expenses of investigating the
subject property.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE
MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

Listing Agents:
PETER DELTONDO

Senior Managing Director
P. (949) 698-2609
E. pdeltondo@marcusmillichap.com

Marcus g Millichap

THE DELTONDO GROUP

19800 MacArthur Boulevard, Suite 150

- i ANDRE THOMPSON
Irvine, California 92612

Senior Associate
P. (949) 419-3217
E. athompson2@marcusmillichap.com

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The
information contained in this marketing Brochure has been obtained from sources we believe to be reliable.
However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap
conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or
representation whatsoever about the accuracy or completeness of any information provided. As the Buyer of
anetleased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for
your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies
any obligation to conduct a due diligence examination of this Property for Buyer. Any projections, opinions,
assumptions or estimates used in this Marketing Brochure are for example only and do not represent the
current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer’s tax, financial,
legal, and construction advisors should conduct a careful, independent investigation of any net leased
property to determine to your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial
advisors must request and carefully review all legal and financial documents related to the property and
tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not
a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed
facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record
of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of
the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other
conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her
own investigation of all matters affecting the intrinsic value of the property and the value of any long-term
lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon
the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer’s legal ability to make alternate use of the property. By
accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services
and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or
purchase of this net leased property.

CHRIS ORENIC

Associate

P: (310) 697-9586

E. chris.orenic@marcusmillichap.com

WHITNEY CROWLEY

Executive Assistant

P. (404) 934-6080

E. Whitney.Crowley@marcusmillichap.com

Associate

BROKER OF RECORD
Tony Solomon

Broker of Record

License # 01238010

RYAN GOTTLIEB

P:949-633-1106

E: Ryan.Gottlieb@marcusmillichap.com
License TX 791419

JACK GOEDKEN

P. (949) 419-3291
jgoedken@marcusmillichap.com



