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INVESTMENT HIGHLIGHTS

11-YEAR CORPORATE ABS-NET LEASE | ZERO LANDLORD BURDENS
Fee-simple property with a corporate guaranty; tenant handles all operating costs including roof, structure, and real estate
taxes.

FUTURE RENT UPLIFTS LOCKED AT 10% IN 2026 & 2031; 5% IN OPTIONS

Providing contractual rental growth during primary term and modest upside in option periods.

MODERN 2,243 SF PROTOTYPE ON 1.2-ACRE LOT
$2 385 428 Built in 2011 to current format. Designed for drive-thru stacking, efficient service flow, and strong visibility from road
) ) frontage.

MONROE / BUTLER COUNTY SUBMARKET | STRATEGIC INFILL LOCATION
5 250/0 Situated in growing suburban node with limited new ground-up development and favorable demographic catchment.

OHIO / CINCINNATI MSA LEVERAGE | REGIONAL ECONOMIC STRENGTH

Part of the greater Cincinnati metropolitan area, benefiting from diverse employment base, population density, and retail

$125,235 SR
)/
DEMOGRAPHIC TAILWINDS | CATCHMENT UPSIDE
3- and 5-mile rings support 20,411 and 76,787 population (2024 est.), with healthy household incomes. (Source: Expiran)

INSTITUTIONAL APPEAL | CHIPOTLE'S STRONG BRAND MOMENTUM
INVESTMENT SUMMARY Chipotle continues to expand at pace, with strong same-store sales, robust digital mix, and consistent investor support.

Lease Type Abs-Net

Landlord Responsibility | None

Year Built 2011 AR

Building Area 2,243 SF . X L l C H | pOTLa

MEXICAN GRILL

Land Area 1.2 AC
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SunCoke Energy®

~1.172 EMPLOYEES
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~750 EMPLOYEES
$479.4M REVENUE

$1.93B REVENUE

30,000 EMPLOYEES
$19,2B REVENUE

WORTHINGTON

INDUSTRIES
3,400 EMPLOYEES
$317.9M REVENUE
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thru lanes

founded in

]

725 locations throughout

Inc. (NYSE: CMG)
1993, is a global chain of “fast casual” restaurants best

’

000 people and had a net income of $9.9 billion
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open up to 345 new restaurants during 2025. It plans

“Chipotlane”) dedicated to digital order pickup. About
half of the digital sales were through delivery. Chipotle
currently has 811 restaurants that feature Chipotlanes
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and use of responsibly sourced food with wholesome
Mexican QSR sector. Chipotle, which is company-owned
the United States and 39 international restaurants. It is
the only restaurant company of its size that owns and

known for its large burritos, assembly-line production,
ingredients. The restaurant chain is a leader in the

80% of these new openings to include drive

(

CHIPOTLE

instead of franchised, has over 3

Chipotle Mexican




LEASE SUMMARY

Year

Current - Oct. 31, 2026

Annual Monthly

$125,235.00 $10,436.25

Nov. 1, 2026 - Oct. 31, 2031 $137,758.50 $11,479.88

Nov. 1, 2031 - Oct. 31, 2036
Nov. 1, 2036 - Oct. 31, 2041 (Option 1)

Nov. 1, 2041 - Oct. 31, 2046 (Option 2)

Nov. 1, 2046 - Oct. 31, 2051 (Option 3)

Nov. 1, 2051 - Oct. 31, 2056 (Option 4)

Tenant: Chipotle
Guaranty: Corporate
Type of Ownership: Fee Simple
Lease Type: Abs-Net
Landlord Responsibilities: None

Rent Commencement: 1-Nov-11
Lease Expiration: 31-0ct-36
Term Remaining: 11 Years

Increases:

10% in 2026 & 2031; 5% in
Options

Options:

Four, 5-Year
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$185B

GPD (MSA)

2.3M

POPULATION
OF MSA

1.2M

LABOR FORCE

$340,000

MEDIAN
HOME VALUE

$88,000

MEDIAN HOUSEHOLD
INCOME

MONROE, OHIO

Monroe, Ohio, is a rapidly developing community located within
the Cincinnati—Hamilton, OH-KY-IN Metropolitan Statistical
Area (MSA population = 2.3 million), one of the Midwest'’s
most dynamic and diversified economies. Positioned between
Cincinnati and Dayton along the I-75 growth corridor, Monroe
offers exceptional accessibility to major transportation routes,
distribution hubs, and regional labor markets, making it a prime
location for logistics, manufacturing, and retail investment.

The city has emerged as a key industrial and commercial
center, home to national and regional employers in advanced
manufacturing, packaging, and energy sectors. Proximity to the
Cincinnati Premium Outlets and the expanding business parks
around Butler and Warren Counties further enhances Monroe’s
position as both an employment and retail destination.

With its strong infrastructure, skilled workforce, and pro-
business environment, Monroe provides investors and operators
a balanced mix of affordability and opportunity. Supported by
ongoing regional development and proximity to major metros,

it continues to attract long-term investment across industrial,
retail, and mixed-use sectors.

CINCINNATI PREMIUM OUTLETS
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CONFIDENTIALITY AGREEMENT

The information contained in the following offering memorandum is proprietary and
strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap and it should not be made available to any other person or entity
without the written consent of Marcus & Millichap. By taking possession of and
reviewing the information contained herein the recipient agrees to hold and treat all
such information in the strictest confidence. The recipient further agrees that recipient
will not photocopy or duplicate any part of the offering memorandum. If you have no
interest in the representative at this time, please return this offering memorandum to
Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial
and physical information to prospective purchasers, and to establish only a preliminary
level of interest in the representative . The information contained herein is not a
substitute for a thorough due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation with respect to the income
or expenses for the representative , the future projected financial performance of the
property, the size and square footage of the property and improvements, the presence
or absence of contaminating substances, PCBs or asbestos, the compliance with local,
state and federal regulations, the physical condition of the improvements thereon, or
the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the representative . The information contained
in this offering memorandum has been obtained from sources we believe to be
reliable; however, Marcus & Millichap has not verified, and will not verify, any of the
information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding
the accuracy or completeness of the information provided. All potential buyers must take
appropriate measures to verify all of the information set forth herein. Prospective buyers
shall be responsible for their costs and expenses of investigating the representative .

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE
MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The
information contained in this marketing Brochure has been obtained from sources we believe to be reliable.
However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap
conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or
representation whatsoever about the accuracy or completeness of any information provided. As the Buyer of
anet leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for
your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies
any obligation to conduct a due diligence examination of this Property for Buyer. Any projections, opinions,
assumptions or estimates used in this Marketing Brochure are for example only and do not represent the
current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer's tax, financial, legal,
and construction advisors should conduct a careful, independent investigation of any net leased property to
determine to your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial
advisors must request and carefully review all legal and financial documents related to the property and
tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not
a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed
facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record
of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of
the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other
conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her
own investigation of all matters affecting the intrinsic value of the property and the value of any long-term
lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon
the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer's legal ability to make alternate use of the property. By
accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services
and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or
purchase of this net leased property.
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