OFFERING MEMORANDUM

THE DELTONDO GROUP

'BURGER KING

1164 St. Augustine Rd - Valdosta, GA 31601




BURGER KING

1164 St. Augustine Rd
Valdosta, GA 31601

$2,284,174

PRICE

5.75%

CAP

$131,340

NOI

INVESTMENT SUMMARY

Lease Type Absolute-Net

Landlord

Responsibilities NIl

Year Built / Renovated 1997/2020

Building Area 2,859 SF

Land Area 0.5 AC

ABSOLUTE NET LEASE - NO LANDLORD RESPONSIBILI
The property is secured by a 20-year absolute NNN lease with 16 yea

ATTRACTIVE RENTAL GROWTH & RENEWAL OPTIO
10% rent increases every 5 years, with four (4) five-year renewal c

MAJOR RETAIL CORRIDOR - ADJACENT TO LOW I
Adjacent to Lowe’s, Publix, TJ Maxx, and Valdosta Mall, Burge

corridor in Valdosta.

HIGH TRAFFIC - EXIT QSR ON HIGH-TRAFFIC
The property is situated off Exit 18 on the |-75 corridor (6
STRONG FRANCHISE OPERATOR | 58+ L >
The lease is guaranteed by Consolidated Burger H
locations and #153 in Top 200 Restaurant Fra

VALDOSTA, GA
e 16th largest city in Georgia
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BURGER KING

Burger King is a global fast-food chain renowned for

its flame-grilled burgers and delicious sandwiches.
Founded in 1954, the company has expanded its reach
across more than 100 countries, operating over 19,250
restaurants worldwide. With its headquarters in Miami,
Florida, Burger King is a subsidiary of Restaurant Brands
International (RBI), a multinational corporation that
owns other well-known fast-food brands. The brand'’s
commitment to quality ingredients, convenient service,
and affordable prices has solidified its position as one
of the industry leaders. Burger King offers franchisees a
globally recognized brand, a proven business model, and
comprehensive support in areas like training, marketing,
and operations. With continuous innovation in menu
development and digital engagement, the brand stays
competitive and appealing worldwide.

® ° restaurant
l ' brands
international

PARENT COMPANY

Restaurant Brands International (RBI), the parent
company of Burger King, Tim Hortons, Popeyes,

and Firehouse Subs, reported $44.5 billion in global
system-wide sales for 2024, a 5.4% increase. The
company saw strong growth in comparable sales and
operational income, returning approximately $1 billion to
shareholders.

|



I=L(i“lill.l.lllr;
SINCE 1954

Monthly

02/01/2021-1/31/2026 $119,400 $9,950

02/01/2031-1/31/2036 $144,474 $12,039
02/01/2036-1/31/2041 $158,921 $13,243

Pricing is Based on Rent as of 2/1/2026. Difference in Rent to be Credited to Buyer at COE.

4

TENANT SUMMARY

Consolidated Burger A

fenant LLC, dba Burger King
Consolidated

Guaranty Burger Holdings LLC
(58 Units)

Type of Ownership Fee Simple

Lease Type Absolute-Net

Landlord Responsibilities None

Rent Commencement Feb 1, 2021

Lease Expiration Jan 31, 2041

Term Remaining 16

Increases 10% Every 5 Years
Options 4,5 Year
Financial Reporting Yes

ROFR Yes - 10 days




VALDOSTA, GA

Valdosta, Georgia, serves as a dynamic hub in the

southeastern region of the state, anchoring the four-county

Valdosta Metropolitan Statistical Area (MSA) along the
vital I-75 corridor. As of 2023, the Valdosta MSA boasts a
population of approximately 151,118 residents, reflecting

steady growth in recent years. The city itself encompasses

an area of about 36.43 square miles, with a population
of 55,378 as of the 2020 census. Valdosta’s strategic
location and robust infrastructure have established it as
a prominent center for retail, industry, healthcare, and
education in the region.

Valdosta State University, one of four comprehensive
universities in the University System of Georgia, serves
over 12,000 undergraduate and graduate students. The
city is known as the “Naval Stores Capital of the World,”
supplying 80% of the global demand for naval stores, pine,
and turpentine. The Valdosta Regional Airport supports
over 73,500 aircraft operations per year. Walmart’s new
$350 million milk-processing facility, opening in 2025, will
create 390 jobs and further strengthen the local economy.

MAJOR ECONOMIC DRIVERS

>
| P
MOODY AIR FORCE BASE LOWES
SUPPORTS 5,500 DISTRIBUTION CENTER
PERSONNEL & 1,000 EMPLOYEES

FAMILIES

151,118 12,000 $557M $5.99B

MSA POPULATION VALDOSTA STATE IMPACT MOODY GROSS DOMESTIC
STUDENTS AIR FORCE BASE PRODUCT (MSA)
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CONFIDENTIALITY AGREEMENT

The information contained in the following offering memorandum is proprietary and
strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap and it should not be made available to any other person or entity
without the written consent of Marcus & Millichap. By taking possession of and
reviewing the information contained herein the recipient agrees to hold and treat all
such information in the strictest confidence. The recipient further agrees that recipient
will not photocopy or duplicate any part of the offering memorandum. If you have no
interest in the subject property at this time, please return this offering memorandum
to Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial
and physical information to prospective purchasers, and to establish only a preliminary
level of interest in the subject property. The information contained herein is not a
substitute for a thorough due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation with respect to the income
or expenses for the subject property, the future projected financial performance of the
property, the size and square footage of the property and improvements, the presence
or absence of contaminating substances, PCBs or asbestos, the compliance with local,
state and federal regulations, the physical condition of the improvements thereon, or
the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the subject property. The information contained
in this offering memorandum has been obtained from sources we believe to be
reliable; however, Marcus & Millichap has not verified, and will not verify, any of the
information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever
regarding the accuracy or completeness of the information provided. All potential
buyers must take appropriate measures to verify all of the information set forth herein.
Prospective buyers shall be responsible for their costs and expenses of investigating the
subject property.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE
MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The
information contained in this marketing Brochure has been obtained from sources we believe to be reliable.
However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap
conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or
representation whatsoever about the accuracy or completeness of any information provided. As the Buyer of
anetleased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for
your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies
any obligation to conduct a due diligence examination of this Property for Buyer. Any projections, opinions,
assumptions or estimates used in this Marketing Brochure are for example only and do not represent the
current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer’s tax, financial,
legal, and construction advisors should conduct a careful, independent investigation of any net leased
property to determine to your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial
advisors must request and carefully review all legal and financial documents related to the property and
tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not
a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed
facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record
of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of
the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other
conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her
own investigation of all matters affecting the intrinsic value of the property and the value of any long-term
lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon
the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer's legal ability to make alternate use of the property. By
accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services
and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or
purchase of this net leased property.

ANDRE THOMPSON
Senior Associate

AMANDA BAZULTO
Director of Operations
P. 949-419-3225

Associate

CHRIS ORENIC

Marcus g Millichap

THE DELTONDO GROUP

P. (949) 419-3217
E. athompson2@marcusmillichap.com

C: (310) 697-9586
0: (949) 419-3214
E. chris.orenic@marcusmillichap.com

Lead Listing Broker:
PETER DELTONDO

Senior Managing Director
P. (949) 698-2609
E. pdeltondo@marcusmillichap.com

E. amanda.bazulto@marcusmillichap.com

BROKER OF RECORD

JOHN LEONARD

P: (678) 808-2700

E: John.leonard@marcusmillichap.com
Lic #: 252904

RYAN GOTTLIEB

M: 949-633-1106

E: Ryan.Gottlieb@marcusmillichap.com
License TX 791419

19800 MacArthur Boulevard, Suite 150
Irvine, California 92612

SHEILA ALIMADADIAN

First Vice President

P. (949) 419-3265

E. salimadadian1@marcusmillichap.




