20-YEAR ABSOLUTE NET LEASE - 10% INCREASES EVERY 5 YEARS - ADJACENT TO MALL WITH 5.3M VISITS / YEAR
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TENANT SUMMARY

is a “sports lodge” restaurant brand
founded in 2005 that pairs a scratch kitchen and full

o \‘\ oy Nl
IW'N I]EAKS bar with wall-to-wall sports viewing and its signature Pl 'l '| '.' .'
“29-degree” draft beer program. In January 2025, _ — Ry -

[ EATS + DRINKS + SCENIC VIEWS |

the brand was spun off from FAT Brands into Twin
Hospitality Group, Inc. (Nasdaq: TWNP).

$573.4M

115

Company-wide employees totaled ~5,300 at

5 300 year-end 2024, including ~3,000 at Twin Peaks
company-operated units (franchisee employees
not included). Management and press
statements in early 2025 referenced 100+ units

P U B Llc under development across the U.S. and abroad.

The brand'’s support center is in Dallas, Texas.

Franchisee (Guarantor) — JEB Food Group
Operates The Florence, KY Lodge And Other

Area Units; Holds An Area-Development
DALLAS, TX Agreement Across The Ohio River Valley With

Plans For Up To 16 Twin Peaks Restaurants

(West Chester & Beavercreek, OH; Columbus;

Louisville; Southern IN).
2005
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THE SHOPPING CENTER DRAWS

5.3M VISITS PER YEAR

\.l q
SPRINGHILL SUITES' it = — , S— e Ul Twin Peaks
Aarrott : ' # S e Lo i) g ' ; o ek P ey ey /
Guaranty: Sk
y: PG W/ 5-Year Burn Off
Type of Ownership: Fee Simple
/"’ ® REGAL p Lease Type: Absolute-Net
— THEATERS WITHIN 20 MILE RADIUS |
e R Landlord Responsibilities: | None
' % Ly 3 Q : Rent Commencement: COE
= . e \H -..:-'“#‘-::. - I,_..----"'
: Lease Expiration: 20 Years from COE
Term Remaining: 20 Years
Year Annual Monthly
Year-Years 3315,000 526,250 Increases: 10% Every 5 Years

Year 6 - Year 10 $346,500 $28,875

Year 11 - Year 15 $381,150 $31,762 Options: Four, 5 Year

Year 16 - Year 20 $419,265 $34,938
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DAYTON

with a population of approximately i _ —— - 'I||||||1|[|| i
800K+ 800,000+ across its core counties, provides a deep ; ||||
regional base for daytime, evening, and weekend traffic. W' '””‘ -
3 6% The city of Dayton itself has an estimated population ‘ L E
of ~134,000 in 2025, with modest annual declines
(~0.4-0.5%) in recent years. The region anchors a
diverse industrial and services economy, supported by
1 34K aerospace, manufacturing, healthcare, logistics, and
higher education sectors.

The Dayton area enjoys relatively low unemployment
1 1 K — recent estimates are ~3.6% (nonseasonal) — and
a wage growth environment supportive of consumer
discretionary spending. Regional efforts such as
the Dayton Region Economic Development Strategy
(2022-2026) underscore local priorities in infrastructure
$1 9.4B upgrades, industry diversification, and quality of life
improvements.

The immediate Fairfield Commons submarket is a
mature, high-visibility retail / entertainment node. The

38K trade area captures both local daily drive demands and
regional draw. The subject property sits among a cluster
of dominant retail, dining, and entertainment anchors,
benefiting from strong co-tenant traffic and cross-
visitation dynamics.
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CONFIDENTIALITY AGREEMENT

The information contained in the following offering memorandum is proprietary and
strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap and it should not be made available to any other person or entity
without the written consent of Marcus & Millichap. By taking possession of and
reviewing the information contained herein the recipient agrees to hold and treat all
such information in the strictest confidence. The recipient further agrees that recipient
will not photocopy or duplicate any part of the offering memorandum. If you have no
interest in the representative at this time, please return this offering memorandum to
Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial
and physical information to prospective purchasers, and to establish only a preliminary
level of interest in the representative . The information contained herein is not a
substitute for a thorough due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation with respect to the income
or expenses for the representative , the future projected financial performance of the
property, the size and square footage of the property and improvements, the presence
or absence of contaminating substances, PCBs or asbestos, the compliance with local,
state and federal regulations, the physical condition of the improvements thereon, or
the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the representative . The information contained
in this offering memorandum has been obtained from sources we believe to be
reliable; however, Marcus & Millichap has not verified, and will not verify, any of the
information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding
the accuracy or completeness of the information provided. All potential buyers must take
appropriate measures to verify all of the information set forth herein. Prospective buyers
shall be responsible for their costs and expenses of investigating the representative .

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE
MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The
information contained in this marketing Brochure has been obtained from sources we believe to be reliable.
However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap
conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or
representation whatsoever about the accuracy or completeness of any information provided. As the Buyer of
anet leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for
your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies
any obligation to conduct a due diligence examination of this Property for Buyer. Any projections, opinions,
assumptions or estimates used in this Marketing Brochure are for example only and do not represent the
current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer's tax, financial, legal,
and construction advisors should conduct a careful, independent investigation of any net leased property to
determine to your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial
advisors must request and carefully review all legal and financial documents related to the property and
tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not
a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed
facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record
of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of
the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other
conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her
own investigation of all matters affecting the intrinsic value of the property and the value of any long-term
lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon
the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer's legal ability to make alternate use of the property. By
accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services
and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or
purchase of this net leased property.
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