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SPROUTS

FARMERS MARKET

2060 S. Hacienda Blvd., Hacienda Heights, CA

$19,277,500

PRICE

5.00%

CAP

$963,874

NOI

Lease Type
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Landlord Responsibility | Roof * + Structure * g MRS - ” F'«:_f' R0 s .";:L&é:"..:h',; 7

Year Built / Renovated 1970 / 2025

Building Area 23,737 SF

Land Area

* New Roof Membrane; Leak Free; 20-Year NDL Warranty
+ 2-Year Sub-Contractor Warranty New HVAC System



SPROUTS

FARMERS MARKET

Sprouts Farmers Market (“Sprouts”) is a produce-forward
specialty grocer focused on fresh, natural, and organic
foods at accessible prices. Founded in 2002 in Chandler
(later Phoenix), Arizona, the company has scaled into a
nationally recognized banner with a neighborhood-market
feel and a differentiated wellness assortment. Sprouts
trades on the NASDAQ under ticker SFM and employs
more than 30,000 team members across its network, with
headquarters in Phoenix.

Operational momentum remains solid. For fiscal year
2024, Sprouts generated approximately $7.72 billion

in net sales—~13% year-over-year growth—driven by
healthy traffic and ticket gains. Comparable store sales
rose ~7.6% for the full year, reflecting durable demand

for clean-label staples, high-quality produce, and 35, 000 PUBLIC PHOEN IX, AZ
private-label value. During 2024 the company opened
33 new stores and ended the year with roughly 440
locations across 24 states as of December 29, 2024,

reinforcing both scale and brand density in priority
markets.

Sprouts is targeting at least 35 new store openings in
fiscal 2025, emphasizing a disciplined pipeline in trade
areas where the brand historically over-indexes with
health-oriented demographics. The concept’s compact,
neighborhood-friendly format supports efficient real
estate execution, while omnichannel capabilities
(curbside pickup and delivery partnerships) capture
incremental convenience occasions without diluting
the core in-store experience. Continued category depth \ z )
in produce, minimally processed foods, and vitamins/ _— A
supplements remains central to basket mix and margin. - ! }
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SUBJECT PROPERTY

SPROUTS ANNUALIZED OPERATING DATA Annual SPROUTS FIXED CAM CONTRIBUTION Annual _

November 7, 2030 - November 6, 2035 $1,005,261.40 November 7, 2026 - November 6, 2027 $51,250.00
November 7, 2035 - November 6, 2040 $1,105,787.54 November 7, 2027 - November 6, 2028 $52,531.25 Tenant: Sprouts

November 7, 2028 - November 6, 2029 $53,844.53
November 7, 2029 - Novernber 6, 2030 $55,190.64 Guaranty: Corporate

November 7, 2030 - November 6, 2031 $56,570.41

Type of Ownership: Fee Simple
November 7, 2031 - November 6, 2032 $57,984.67
November 7, 2032 - November 6, 2033 $59,434.29 Lease Type: NN

November 7, 2033 - November 6, 2034 $60,920.14
November 7, 2034 - November 6, 2035 $62,443.15 Landlord Responsibilities: Roof + Structure

November 7, 2035 - November 6, 2036 $64,004.23
Rent Commencement: November 7, 2025
November 7, 2036 - November 6, 2037 $65,604.33

November 7, 2037 - November 6, 2038 $67,244.44 Lease Expiration: November 6, 2040
November 7, 2038 - November 6, 2039 $68,925.55

November 7, 2039 - November 6, 2040 $70,648.69 Term Remaining: 15 Years
Total Year 1 Income
(November 7, 2025 - November 6, 2026) Increases: 10% Every 5 Years
{4 = $913,874 + $50,000
d *:ﬁ‘ BT S ol VY Ll g A T gk
el R | ”
e : Fixed CAM Contribution: 2.5% Annually

Options: Three, 5 Year




92% OF THE CITY IS ZONED

@ TARGET } ] \ FOR INDUSTRIAL USE PUENTE HILLS MALL PUENTE HILLS TOWN CENTER
| , + )
~ a3.000: EMpLovEES 4AMG i2OSS @ngm,& Marshalls HomeGoods =x < S

amazon THEATRE S DRSS FORr LESS®
TOTAL AREA: ~12 SQ MI
T CVS e ° i %th five &% (&7 SALLY
%, pharmacy Weﬂdys P e il e WH&Q Applebee’s Wy cookles BELW poLLar Tree  SHECHERS BEAUTY W

Gadkeedahealyy $ 0000 . o AR BN\ - 11 MILLION SF MALL 258,685 SF SHOPPING CENTER
_ | _ AR S 3 T B

& =i -..*.ﬂ"""ﬂ =

Pomona Fwy
225,000 VPD

= SPROUTS

FARMERS MARKET

Stimson Learnmg
= @ Center, k-12 HLPUSD

i

Halliburton Rd.
10,900 VPD

=" CHARLIES g+ % o - T i v PR = ' - ) PR | = E La Monde St
£ AUTO SERVICES . 5% ax ’ - TN S S R e - - - B 4,400 VPD

S. Hacienda Blvd.
25,400 VPD

ul

Steps from the SR-60/Hacienda Blvd interchange, tapping
freeway volumes of roughly 225k AADT—a constant inflow of
shoppers across the San Gabriel Valley. Sprouts enjoys a 83,263
population in 3-mile radius. There are only 2 grocery options
within a 3 mile radius.
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SPROUTS

FARMERS MARKET

Hacienda Heights posts a $109K average
household income (2024), andabroad [~ =
9-mile radius of ~391K people. En>
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% MARKET SUMMARY
o1 ngeles.

Hacienda Heights is located in Los Angeles County
$1 2,59 M‘_F in the greater Los Angeles—Long Beach—Anaheim
Metropolitan Statistical Area, a region marked
by substantial population density, significant
disposable income, and robust retail activity.
$1 .29 T The gateway location of 2060 S. Hacienda Blvd.
presents the asset with immediate exposure to . e U]
high traffic counts, major shopping corridors, and CFH L ' : v
strong anchor-driven retail synergy, which supports
both tenant demand and investor stability.

57

From a macro perspective, the Los Angeles MSA
is one of the largest in the United States, offering
deep labor pools, a large consumer base, and
ongoing infrastructure investment that underpin

$40 4 B its long-term population and economic profile. The

° Southern California market continues to benefit

from retail-driven real estate demand, particularly
for grocers and everyday-necessity tenants, which
adds resilience to NN/NNN-type leases like this
opportunity.
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SUBJECT PROPERTY

CONFIDENTIALITY AGREEMENT

The information contained in the following offering memorandum is proprietary and
strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap and it should not be made available to any other person or entity
without the written consent of Marcus & Millichap. By taking possession of and
reviewing the information contained herein the recipient agrees to hold and treat all
such information in the strictest confidence. The recipient further agrees that recipient
will not photocopy or duplicate any part of the offering memorandum. If you have no
interest in the representative at this time, please return this offering memorandum to
Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial
and physical information to prospective purchasers, and to establish only a preliminary
level of interest in the representative . The information contained herein is not a
substitute for a thorough due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation with respect to the income
or expenses for the representative , the future projected financial performance of the
property, the size and square footage of the property and improvements, the presence
or absence of contaminating substances, PCBs or asbestos, the compliance with local,
state and federal regulations, the physical condition of the improvements thereon, or
the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the representative . The information contained
in this offering memorandum has been obtained from sources we believe to be
reliable; however, Marcus & Millichap has not verified, and will not verify, any of the
information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding
the accuracy or completeness of the information provided. All potential buyers must take
appropriate measures to verify all of the information set forth herein. Prospective buyers
shall be responsible for their costs and expenses of investigating the representative .

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE
MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The
information contained in this marketing Brochure has been obtained from sources we believe to be reliable.
However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap
conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or
representation whatsoever about the accuracy or completeness of any information provided. As the Buyer of
anet leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for
your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies
any obligation to conduct a due diligence examination of this Property for Buyer. Any projections, opinions,
assumptions or estimates used in this Marketing Brochure are for example only and do not represent the
current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer's tax, financial, legal,
and construction advisors should conduct a careful, independent investigation of any net leased property to
determine to your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial
advisors must request and carefully review all legal and financial documents related to the property and
tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not
a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed
facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record
of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of
the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other
conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her
own investigation of all matters affecting the intrinsic value of the property and the value of any long-term
lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon
the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer's legal ability to make alternate use of the property. By
accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services
and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or
purchase of this net leased property.
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THE DELTONDO GROUP

19800 MacArthur Boulevard, Suite 150
Irvine, California 92612

Lead Listing Broker:

PETER DELTONDO

Senior Managing Director

P. (949) 698-2609

E. pdeltondo@marcusmillichap.com
License CA 01797033
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ANDRE THOMPSON

Director, Investments

P. (949) 419-3217

E. athompson2@marcusmillichap.com
License CA 02086459

CHRIS ORENIC

Associate

P. (949) 419-3214

E. corenic@marcusmillichap.com LiLic.
License CA 02246172

JACK GOEDKEN

Associate
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AMANDA BAZULTO
Executive Assistant
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RYAN GOTTLIEB

Associate

P. (949) 633-1106
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License TX 791419

BROKER OF RECORD
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Lic. # 01238010



