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$2,391,304
5.75%
$137,500

INVESTMENT SUMMARY

Lease Type

Absolute-Net

Landlord Responsibility | None
Year Built 2018
Building Area 3,500 SF
Land Area 42,253 SF

INVESTMENT HIGHLIGHTS

14-YEAR ABS-NET LEASE | ZERO LANDLORD RESPONSIBILITIES
Brand-New 2018 Build With A Full Absolute Net (NNN) Structure; Tenant (Schmidt Family Restaurant Group) Is Fully
Responsible For Taxes, Insurance, Maintenance, Roof, And Structure.

10% RENT BUMPS EVERY 5 YEARS + FOUR 5-YEAR RENEWAL OPTIONS
Contractual Escalations Ensure 10 % Increases At Each 5-Year Interval During The Primary Term, With Four Additional
5-Year Options Extending Potential Term To 40 Years.

MODERN PROTOTYPE | HIGH VISIBILITY / DRIVE-THRU FORMAT
3,500 SF Building On A 42,253 SF Lot, Featuring Modern Wendy’s Prototype Design, Strong Frontage, And Dual Drive-Thru
Lanes To Support High Throughput.

DOMINANT RETAIL NODE IN HIGH POINT / TRIAD REGION
Situated Along Main Street / N. Main Corridor In High Point, Directly Benefiting From Area Retail Gravity And Traffic Flows.

STRONG POPULATION BASE & REGIONAL COVERAGE
Within 3 Miles, Population Exceeds ~61,500 (2024 Est.), Supporting Dense Customer Base. (Your Data: 3-Mile Pop 61,544)

PROXIMITY TO GROWING RESIDENTIAL CORRIDORS & COMMERCIAL SPINE
The Site Aligns With Long-Term Densification Trends In The High Point / Greensboro / Winston-Salem Trade Area,
Benefitting From Strong Regional Connectivity.

CREDIBLE FRANCHISE OPERATOR WITH LONG TRACK RECORD
Tenant Is Operated By Schmidt Family Restaurant Group, A Multi-State Franchisee With Decades Of Experience And Strong
Standing.
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Wendy's (NASDAQ: WEN), one of the world’s largest
quick-service restaurant brands, continues to dominate

the fast-food industry with over 7,240 locations worldwide,

$14.5 billion in systemwide sales, and a relentless focus
on innovation, quality, and customer experience. Looking
ahead, Wendy's plans to enhance customer experience
by expanding the use of Al technology in its drive-thru
operations. The company aims to implement Al ordering
systems in 500 to 600 U.S. locations by the end of 2025.
In the fiscal year 2024, Wendy'’s reported total revenues
of $§2.2 billion, reflecting a 3% increase from the previous
year. Systemwide sales grew by 3.1%, reaching $14.5
billion.

FRANCHISEE

Schmidt Family Restaurant Group (SFRG) is the Wendy's
franchisee at 2001 N Main St in High Point and a
sizable operator across the region, running roughly

80 restaurants—about 76 Wendy's plus 5 Buffalo Wild
Wings—across Ohio, Kentucky, West Virginia, and North
Carolina. The group has expanded through acquisitions
(including a 2015 deal adding 25 Wendy’s in OH/KY/WV)
and has earned system-level recognition such as the
Wendy Award and the Dave Thomas Founder’'s Award,
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\ Year Annual Monthly

B Current - Aug 27, 2029 $137,500.00 $11,458.33

August 28, 2039 - August 27, 2044 (Option 1
August 28, 2044 - August 27, 2049 (Option 2
August 28, 2049 - August 27, 2054 (Option 3

August 28, 2054 - August 27, 2059 (Option 4

LEASE SUMMARY

Tenant: Wendy's
Schmidt Family Restaurant
Group
74 Wendy'’s

Operator: 5 Buffalo Wild Wings
#99 in Top 200 Franchisees
Nationwide

Type of Ownership: Fee Simple

Lease Type: Absolute-Net

Landlord Responsibilities: | None

Rent Commencement 27-Aug-19

Lease Expiration: 27-Aug-39

Term Remaining: 14 Years

Increases: 10% Every 5 Years
Options: Four, 5 Year
ROFR: Yes - 15 Days after Receipt

of Notice
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HIGH POINT, NC

High Point, North Carolina, is a city of national and international
prominence, renowned as the “Home Furnishings Capital of the
World.” Located within the Piedmont Triad MSA — which includes
Greenshoro (MSA population = 303,000), Winston-Salem (MSA
population = 250,000), and High Point (city population = 115,000)

— the area collectively forms a robust metropolitan hub of over 1.7
million residents. This strategic location provides unparalleled access
to major transportation corridors, regional airports, and interstates,
making High Point a central player in trade, logistics, and commercial
development across North Carolina.

High Point's economy is anchored by advanced manufacturing,
furniture and home furnishings, distribution, and logistics sectors,
complemented by a growing service and tech presence. The city
is home to the globally recognized High Point Market, drawing
tens of thousands of designers, buyers, and industry professionals
twice annually, solidifying its position as an international business
destination.

Beyond its commercial strength, High Point offers a vibrant quality
of life with historic districts, cultural amenities, parks, and excellent
schools. Affordable housing, recreational facilities, and a growing
arts and culinary scene enhance the city’s appeal for residents and
investors alike.

With its combination of industrial prominence, strategic location,

and lifestyle amenities, High Point is a high-impact market within the
Piedmont Triad'—'a place where economic opportunity, innovation, and
community intersect.

o u s R __-.";_—

2N uuulnﬂ

o LHGH PO ONviASTY ﬁﬁﬁmgﬁ' s T

HIGH POINT, NC




u}

WinstonSalem

Greensboro

i Ol A~
1.7 MILLION 93,000 VPD NATIONAL HUB

WINSTON-SALEM / TRIAD GROWING RETAIL WITHIN 650 MILES
MSA POPULATION CORRIDOR OF HALF OF U.S. POPULATION

& il
TOP100 $177 MILLION

BEST PLACES CAPITAL INVESTMENT
FOR BUSINESS & CAREERS IN- 2023

amazon ,., Fed -« r P LEARFIELD

Jiruspy lneme HANESbrandsING

UUUUUUUUUU

CORPORATE PRESENCE IN THE TRIAD



8l MStaples g S RS iad> S8 <& HiGH PoINT
Harric Teeter T e S =z G 3 UNIVERSITY
ROSS & 3N\ ke B - 21 6,335 STUDENTS

DRESS FOR LESS ; ) E i DOLLAR TREE
e

= () @

) S | ] QIJ

S : ’ TovotA [LIEN
A

§ S\LoncHor

3 b ; NNiain St
iS i s 53 : _:' : : 27,500 VPD
HARBOR FREIGHT B2 AspenDental B T ocro AXEYS

| naceie § 4 crumbt

HOUISIE § / > - g
; : ' | PAPAJOHNS E

B & Suerwiv 2 | @'l Lopiardos < Vg~ 2

HYUNDAI " 8 ) WiLuAwms. g2 [krc| ” s B Atrium pt|stt‘.;|¥¥i?gﬁ
‘ : p 3 . Aol Ao o, :

WALGREENS _ Ji_ MCDONALD'S Eora Point MEdicalic enter iy

e

verizon
*




«Germanton

. Tobaccoville

.Rural Hall .Stokesdale
.East Bend 1 .Browns Summit
+Summerfield
G3)
defham
<Bethania @ . Walkertown _0Oak Ridge
010)
X N .McLeansville
.Lewisville e g PPNl e Piedmont Triad (840
1 W|nston - salem International @
ntsville Airport (GSQ)
Greenshoro e Lt
°Clemmons
DOWNTOWN WINSTON-SALEM 15 MILES '-
DOWNTOWN GREENSBORO 14 MILES
Midway ‘ .Pleasant Garden
.Advance ngh POlnt
Welcome \"E} .Climax .
- .Archdale "
_Fork Pilot . Thomasville
=)
JLibert:
DEMOGRAPHIC SUMMARY 1 MILE 5 MILE
g0 .Sophi
fax POPULATION 8,850 112,986 o .Randleman
ﬂ AVG. HOUSEHOLD INCOME $77,787 $73,833

. Ste



CONFIDENTIALITY AGREEMENT

The information contained in the following offering memorandum is proprietary and
strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap and it should not be made available to any other person or entity
without the written consent of Marcus & Millichap. By taking possession of and
reviewing the information contained herein the recipient agrees to hold and treat all
such information in the strictest confidence. The recipient further agrees that recipient
will not photocopy or duplicate any part of the offering memorandum. If you have no
interest in the representative at this time, please return this offering memorandum to
Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial
and physical information to prospective purchasers, and to establish only a preliminary
level of interest in the representative . The information contained herein is not a
substitute for a thorough due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation with respect to the income
or expenses for the representative , the future projected financial performance of the
property, the size and square footage of the property and improvements, the presence
or absence of contaminating substances, PCBs or asbestos, the compliance with local,
state and federal regulations, the physical condition of the improvements thereon, or
the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the representative . The information contained
in this offering memorandum has been obtained from sources we believe to be
reliable; however, Marcus & Millichap has not verified, and will not verify, any of the
information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding
the accuracy or completeness of the information provided. All potential buyers must take
appropriate measures to verify all of the information set forth herein. Prospective buyers
shall be responsible for their costs and expenses of investigating the representative .

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE
MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The
information contained in this marketing Brochure has been obtained from sources we believe to be reliable.
However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap
conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or
representation whatsoever about the accuracy or completeness of any information provided. As the Buyer of
anet leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for
your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies
any obligation to conduct a due diligence examination of this Property for Buyer. Any projections, opinions,
assumptions or estimates used in this Marketing Brochure are for example only and do not represent the
current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer's tax, financial, legal,
and construction advisors should conduct a careful, independent investigation of any net leased property to
determine to your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial
advisors must request and carefully review all legal and financial documents related to the property and
tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not
a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed
facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record
of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of
the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other
conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her
own investigation of all matters affecting the intrinsic value of the property and the value of any long-term
lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon
the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer's legal ability to make alternate use of the property. By
accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services
and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or
purchase of this net leased property.
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THE DELTONDO GROUP

19800 MacArthur Boulevard, Suite 150
Irvine, California 92612

PETER DELTONDO

Senior Managing Director

P. (949) 698-2609

E. pdeltondo@marcusmillichap.com
License CA 01797033

Director, Investments
P. (949) 419-3217

E. athompson2@marcusmillichap.com

License CA 02086459

CHRIS ORENIC
Associate

P. (949) 419-3214
E. corenic@marcusmillichap.com

JACK GOEDKEN
Associate

P. (949) 419-3291
jgoedken@marcusmillichap.com

AMANDA BAZULTO

Executive Assistant
P. 949-419-3225
E. abazulto@marcusmillichap.com

RYAN OTTLIEE

Associate

P. (949) 633-1106

E. rgottlieb@marcusmillichap.com

BROKER OF RECORD
DONALD GILCHRIST

Lic. 241055

P: (919) 674-1104





