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EXECUTIVE SUMMARY

INVESTMENT OVERVIEW INVESTMENT HIGHLIGHTS

Marcus & Millichap is pleased to present for sale this fee-simple, absolute Corporate Guarantee | Driven Brands Inc — 1,100+ Locations
net-leased Take-5 Car Wash located at 10405 Countyline Road in Spring -

Hill, Florida. The freestanding single-tenant property consists of a 3,445 SF Absolute NNN_ I_ Zero Landlord ReSp(_mS_Ib”Ity

building and is situated on a large 1.14-acre parcel of land. Property Qualifies for Bonus Depreciation

This Take 5 Car Wash sits adjacent to a Publix anchored center and fronts Average Household Income in a 1 Mile Radius Exceeds $73,000
County Line Road, a major East- West thoroughfare, which is highly visible to " ‘o

more than 17,521 vehicles per day. The immediate trade area is also home to 19 Y(.aars 4 ,lmtlall " F.{emallnlng
a number of National and Regional retailers including but not limited to Publix, Within Area’s Main Retail Corridor
Walgreens, Starbucks, McDonald’s, AutoZone, Jiffy Lube, Applebee’s, BBVA Excellent Visibility

Bank, and many more.

~ . Neighboring Tenants Include: Publix, Walgreens, Starbucks,
The tenant initially executed a 20-year lease and currently has 19-years of McDonald’s, AutoZone, Jiffy Lube, Applebee’s, BBVA Bank, and

initial term remaining with attractive 2 percent annual increases commencin

Florida is an Income Tax Free State

Driven Brands Car Wash is the world’s largest local car wash operator.
Driven Brands entered the car wash industry in 2020 with the acquisition of
International Car Wash Group. Driven Brands operates over 1,100 locations in
14 countries across US, Europe and Australia, with over 350 locations in the

United States. The Company was founded in Germany in 1965 under the IMO
brand, the name still used at its non-US locations. Driven Brands Carwash
is a member of Driven Brands, the largest automotive services company in

- CONVENIE|

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are

Ma I"Cu s Mi Ilichap approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future 2
& performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2023 Marcus & Millichap ~ ZAE0390451
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PRICING AND FINANCIAL ANALYSIS

ray - - ~—
THE OFFERING 1 Tll o= e
Q Take 5 Car Wash PROPERTY DETAILS FINANCIAL OVERVIEW
\ ; 04.()5 (I:_IOHHH L_i:e 22239 Lot Size 49,658 SF (1.14Acres) | igt price $4,485,030.77
prmg ! ’ orida Reintable Square Feet 3,4455F Down Payment 100% / $4,485,030.77
Price/SF $1,301.89
Cap Rate 6.50%
Year Built 2019 :
Type of Ownership

\'—w

PROPERTY RENT DATA

MONTHLY RENT
$24,294

RENT INCREASES
12/29/2022 - 12/31/2028 (Current)

ANNUAL RENT
$291,527

01/01/2030 - 12/31/2030 $25,275 $303,305

01/01/2032 - 12/31/2032 $26,297 $315,558

01/01/2034 - 12/31/2034 $27,359 $328,307

01/01/2036 - 12/31/2036 $28,464 $341,570

01/01/2038 - 12/31/2038 $29,614 $355,370

01/01/2040 - 12/31/2040 $30,811 $369,727

01/01/2042 - 12/28/2042 $32,055 $384,664
$291,527

$291,527.00

$291,527

Base Rent ($84.62 / SF)

Net Operating Income

TOTAL ANNUAL RETURN  CAP 6.50%

i~
LEASE ABSTRACT
Tenant Trade Name
Tenant
Ownership
Guarantor
Lease Type
Lease Term
Lease Commencement Date
Rent Commencement Date
Expiration Date of Base Term
Increases
Options
Term Remaining on Lease
Property Type
Landlord Responsibility
Tenant Responsibility

Right of First Refusal

W AR ——

Take 5 Car Wash
Corporate

Public

Corporate Guarantee
NNN

20 Years

12/29/2022

12/29/2022 L

12/28/2042
2% Annually beginning 01/01/2029 i
None
19 Years |
Net Leased Car Wash
None
All

N/A

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
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approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future
performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2023 Marcus & Millichap ~ ZAE0390451
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DEPRECIATION ANALYSIS
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ACCELERATED DEPRECIATION — 15 YEAR

BONUS DEPRECIATION — 80% YEAR ONE

Asset Take 5 Car Wash Asset Take 5 Car Wash
Rent $291,527 Rent $291,527
Cap Rate 6.25% Cap Rate 6.25%
$4,664,432 $4,664,432
Depreciable Basis for Inprovements (80%) $3,731,545.60 Depreciable Basis for Inprovements (80%) $3,731,545.60
$2,985,236.48 $248,769.71

Purchase Price Purchase Price

Depreciation (80% Depreciable Basis) Depreciation (80% Depreciable Basis)

SIGNATURE
WASH

Asset Take 5 Car Wash
Ownership Fee Simple
Rent $291,527
Cap Rate 6.25%
Purchase Price $4,664,432
Depreciable Basis for Inprovements (80%) $3,731,545.60
Depreciation (80% Depreciable Basis) $95,680.66

MANOS FUERA 1312

WIPERS _,
OFF

LIMPUADNIRES
APAGADOS

is i ati 2 en s s S able, s S5
Ma rcu S M i I l ichap approximate. Buyer must verify the information and bears all risk for any inacc y projec i imates in are fc xmple purposes onl\ md do not rcpresem the current or tuture
) ‘ ;. performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2023 Marcus & Millichap ~ ZAE0390451
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This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
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This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
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performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2023 Marcus & Millichap

Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future 8
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PORTFOLIO - PRICING AND FINANCIAL ANALYSIS

PORTFOLIO DATA

PROPERTY ADDRESS CITY STATE ANNUAL RENT PRICE CAP

Take 5 - Car Wash 1114 S Lynn Riggs Blvd.

Claremore 0K $151,040 $2,323,692.31

Take 5 - Gar Wash 4200 Boat Club Road Fort Worth 1.4 $331,224 $5,095,753.85 6.50%

Take 5 - Car Wash 16100 FL-54 Odessa FL $316,398 $4,867,661.54 6.50%

Take 5 - Car Wash 10405 Countyline Rd Spring Hill $291,527 $4,485,030.77

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are

Ma rCu S S M l I l lCh ap approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future

performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2023 Marcus & Millichap ~ ZAE0390451
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NAME Take 5 Car Wash

. HQ Charlotte, North Carolina
" Established in 1984, Take 5 Qil Change is a qwck lube = 0 INDED -
service featuring a unique drive-thru concept that allows . : ol it
customers to never leave the comfort of their ca. The g T IR\ 57 PARENT Driven Brands, Inc
bre(ljnd of_}‘lers an on averaghe 10-_m]1_r#1te oillchange tser\_/ice CREDIT RATING S&P BBB-
and ancillary services such as air filter replacement, wiper y .
blade changes, and coolant exchanges. Take 5 Oil Change SEIENEE $2.03 Billion (2022)
has more than 800 company-owned and franchised / NET INCOME $43.19 Million
service centers throughout the United States and Canada. ~ - NUMBER OF LOCATIONS 800+ Locations

NUMBER OF EMPLOYEES 11,000 (2022)

1 WEBSITE www.take5.com
T r 1 ra"i s e A TR . SRR :
{ . — _--.;:;p:?.} - e ] N ) — .
; - " 5 : v el 3 P y- ' .____: ! '.lh‘ | ~ *& "

’ .5 . iz - 3 l-: -
Y alai v 0 - SRR e | A : SIGNATURE
| = A 5 | . WASH

CERAMIC SEALANTS

FEET OFF:
PEDALS

PIES DE PEDALES 535548

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are

Ma rCu s S MI Illchap approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opini ptions or estimates used herein are for example purposes only and do not represent the current or future
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POPULATION | 1 Mile 3 Miles 5 Miles
2027 Projection
Total Population 4,860 42 346 110,376
2022 Estimate
Total Population 4,754 41,024 106,709
2010 Census
Total Population 4212 36,220 93,502
2000 Census
Total Population 1,984 26,832 70,387 =
Daytime Population
2022 Estimate 3,634 28,175 79,129
HOUSEHOLDS | 1 Mile 3 Miles 5 Miles
2027 Projection
Total Households 2,264 17,511 46,501
2022 Estimate
Total Households 2177 16,807 44,596
Average (Mean) Household Size 2.3 24 24
2010 Census
Total Households 1,909 14,643 38,687
2000 Census
Total Households 789 10,881 29,690
HOUSEHOLDS BY INCOME | 1 Mile 3 Miles 5 Miles
2022 Estimate
$200,000 or More 2.2% 1.5% 1.4% 2
$150,000-$199,999 6.0% 3.9% 3.5% f
$100,000-$149,999 14.9%  126%  11.6% Shady Hills
$75,000-$99,999 13.2% 13.9% 12.8%
$50,000-574,999 19.4% 22.7% 22.6%
$35,000-$49,999 14.4% 14.9% 15.4%
$25,000-$34,999 10.7% 10.3% 10.6%
$15,000-$24,999 10.5% 11.1% 11.6%
Under $15,000 8.8% 9.2% 10.6%
Average Household Income $73,778 $66,296 $63,294
Median Household Income $55,967 554 441 $51,738 « p
Per Capita Income $33,825 $27,188  $26,475 ,_i‘w’::g 4
¢
- \/_f' 4
LG Ny e
- i e S o

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
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DEMOGRAPHICS

GEOGRAPHY:

Marcus g Millichap

In 2022, the population in your selected geography is 106,709. The population has
changed by 51.6 percent since 2000. It is estimated that the population in your
area will be 110,376 five years from now, which represents a change of 3.4 percent
from the current year. The urrent population is 48.1 percent male and 51.9 percent
female. The median age of the population in your area is 48.0, compared with the
U.S. average, which is 38.6. The population density in your area is 1,360 people
per square mile.

There are currently 44,596 households in your selected geography. The number
of households has changed by 50.2 percent since 2000. It is estimated that the
number of households in your area will be 46,501 five years from now, which
represents a change of 4.3 percent from the current year. The average household
size in your area is 2.4 people.

In 2022, the median household income for your selected geography is $51,738,
compared with the U.S. average, which is currently $66,422.The median household
income for your area has changed by 52.4 percent since 2000. It is estimated that
the median household income in your area will be $57,119 five years from now,
which represents a change of 10.4 percent from the current year.

The current year per capita income in your area is $26,475, compared with the U.S.
average, which is $37,200. The current year’s average household income in your
area is $63,294, compared with the U.S. average, which is $96,357.

JOBS

In 2022, 41,123 people in your selected area were employed. The2000 Census
revealed that 58.5 percent of employees are in white-collar occupations in this
geography, and 41.5 percent are in blue-collar occupations. In 2022, unemployment
in this area was 4.0 percent. In 2000, the average time traveled to work was 23.8
minutes.

The median housing value in your area was $183,626 in 2022, compared with the
U.S. median of $250,735. In 2000, there were 25,945 owner-occupied housing
units and 3,745 renter-occupied housing units in your area. The median rent at the
time was $481.

The selected area in 2022 had a higher level of educational attainment when
compared with the U.S averages. Only 5.9 percent of the selected area’s residents
had earned a graduate degree compared with the national average of 12.3 percent,
and 11.8 percent completed a bachelor's degree, compared with the national
average of 19.7 percent.

The number of area residents with an associate degree was higher than the nation’s
at 10.2 percent vs. 8.4 percent, respectively.

The area had more high-school graduates, 35.8 percent vs. 27.1 ercent for the
nation. The percentage of residents who completed some college is also higher
than the average for the nation, at 24.8 percent in the selected area compared with
the 20.4 percent in the U.S.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
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CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not
be made available to any other person or entity without the written consent of Marcus & Millichap Real Estate Investment Services of Florida, Inc. (“Marcus&Millichap®). This Marketing Brochure has
been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a
substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject
property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB'’s or
asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap
has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation
whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap Real Estate Investment Services, Inc. (“M&M”) is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of
any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of M&M, its affiliates or subsidiaries, or any agent, product, service,
or commercial listing of M&M, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has
Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of any
information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any purchase. This Marketing
Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of
this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this property. The value of a net
leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your satisfaction with the suitability of
the property for your needs.

Like all real estate investments, this investment carries significantrisks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal and financial documents related tothe property
and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-
constructed facilities or newly-acquired locations, may be setbased on atenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the
tenantand any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic,
environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property
andthe value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate
with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.abandon the property, and the lease terms that Buyer may be able
to negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property. By accepting this Marketing Brochure you agree to
release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or purchase of this net leased property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your
investigation and/or purchase of this net leased property.
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SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary, especially
given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any
prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment
professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory,
financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given the
potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.)
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